
Module 7: Discussion Topic - Social Media in 2035
Hi Avery,
I believe you are right on the two aspects; increased data complexity and more data-connected people. While online marketing will be pretty sophisticated by 2035, I reflect upon the new and emerging markets, such as in parts of Sub-Saharan Africa and Asia. I believe that in these regions, by 2035, even SMEs will be deeply connected to the internet and will heavily use analytical tools to read consumer behavior and respond appropriately. My second concern is the cost of data analytics. For instance, I believe there will be numerous players offering data analytics, and it would translate to lower costs in using their tools to shape an edge on the market.

Hi Devon, 
[bookmark: _GoBack]I couldn’t skip your compelling thoughts on future technological power and especially the concept of over-exposure. While it is trendy and ‘digital’ today to rely on data, I wonder to what extent the data intensity will substitute the human element in core functioning. The more I think about data capabilities in 2035, the more I paint a dystopic picture. The world may lose the human touch, including fundamental functions like driving, cleaning, and cooking due to overreliance on computers. Personally, I would like some functions/interactions to be humane as opposed to allowing data-driven machines to ‘take over’ everything. I hope the marketers of tomorrow will be rational enough not to subject the world to data overexposure.
